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A community of artisans
and changemakers in the
Mediterranean. It connects
artisans to international
fashion houses for mutual
benefit.
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A6 5L Market Issues

® The textile industry has a
strong environmental and
social impact on the N = e 3 b ¥ _
Mediterranean: the R = Ve / 4 '
Mediterranean basin is the 3 | ‘t
real textile workshop of W™ ' .
Europe.

Yet traditional savoir-faire
are in decline, replaced by
industry standards. If we do
not act now, this know-how
could all disappear.
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® |TINERANCE links craftsmanship to ready-to-wear.

2 goals

® 1. To lead brands to
change the way they
produce

® 2. To produce editorial
content to change the
way we consume
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Value chain scenarios
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Impact:
- our support to women's
communities,

- the number of brands
that collaborate with us

- the communication,
about responsible fashion.

Challenge:
- grow & nurture our
network of artisans,
- find grants & brands.
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® |tinérance is about « co-
creation »: any input is
welcome!

® Building partnerships
further / projects within
the TCBL community in
Mediterranean
countries.

® Developing our
knowledge and
improving our ideas.

Interaction with TCBL
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